
International coordination: Pr. Jacques Guyot
Authors: Pr. Jacques Guyot, Dr. Aurélie Aubert, Veronika Zagyi PhD student

A comparative report based on the French, 
Spanish, Danish, Romanian and Swedish case

Journalism 
Higher 
Education 
in Europe

INTEGRATED JOURNALISM IN EUROPE

RECOMMENDATIONS ON 
JOURNALISM EDUCATION



 

 

1 

RECOMMENDATIONS ON JOURNALISM EDUCATION 
A comparative report based on the French, Spanish, Danish, Romanian and Swedish case. 

 

 

 
 
IJIE Integrated Journalism in Europe is an Erasmus Lifelong Learning Project reference number 5228057-LLP-1-
2012-1-ES-ERASMUS-FEXI.This project has been funded with support from the European Commission. This 
publication reflects the views only of the IJIE consortium and the Commission cannot be held responsible for any 
use which may be made of the information contained therein. For more information about this report, contact Pr. 
Jacques Guyot, UFR Culture & communication, Université Paris 8 Vincennes, 2 rue de la Liberté, 93526 Saint 
Denis. jacques.guyot@univ-paris8.fr 

Université de Paris 8 Vincennes - Saint Denis, February 2014 
CEMTI EA 3388 (Centre d’étude sur les médias, les technologies et l’internationalisation) 

  

mailto:mailto:%20jacques.guyot@univ-paris8.fr


 

 

2 

 

 

Summary 

 

Introduction 

I. State of the art and literature review on integrated journalism 

I.1. Presentation of the selected books and journals. 

I.2. Comparative Analysis. 

II. Interviews 

II.1. Presentation of the four sample groups and interviewees 

II.2. Comparative analysis of interviews 

III. Comments and recommendations. 

Annexes 

 

  



 

 

3 

RECOMMENDATIONS ON JOURNALISM EDUCATION 
A comparative report based on the French, Spanish, Danish, Romanian and Swedish case. 
 

Introduction : 

The national surveys conducted in the six countries of the IJIE project illustrate how the 

development of an educational system on journalism studies is deeply marked by the specific 

historical events and milestones. As a matter of fact, the Second World War appears as a key 

moment in journalism activities in four countries : 

After the liberation by allied forces, countries like France had to completely reimagine 

the training of journalists : during the German occupation, most papers collaborated with the 

occupants.  For the Conseil National de la Résistance (CNR), born of the different 

movements that reorganized the country, the main concern was to train professionals capable 

of handling a free and independent press.
1
 

In Denmark, newspapers and radio widely reflected the policy of cooperation with the 

occupying forces, and were censored throughout the war. In 1946, time was ready for using 

the newly regained press freedom better than during the inter-war period and WWII, and for 

realising earlier plans for establishing journalism education. 

In the East, the splitting of Europe between the Allied cut off countries like Romania 

behind the Iron Curtain. After the fall of the Ceaucescu regime in 1989, journalists had to 

reinvent their job and the schools of journalism played a major part in teaching professional 

standards and developing research activities. Due to a lack of public funding and of Romanian 

staff, the professional retraining of professors was organized by some sort of modern 

journalistic version of the Marshall plan, called the International Research and Exchanges 

Board (IREX)
2
 (Romanian report, 2014, p. 4). 

In the South, Franco consolidated his dictatorship over Spain until his death in 1975. 

Many schools of journalism were created in the forties, just like the schools of cinema or of 

tourism. The Escuela Oficial de Periodismo was created after the civil war in 1941, followed 

in 1958 by the Institute of journalism, a faculty belonging to the University of Navarra, 

founded under the patronage of the Opus Dei. The alliance of media and tourism under the 

leadership of the Ministry of information and tourism (MIT) is not a mystery and clearly 

shows Franco’s will to exploit the modernity of the tourist industry rather than open to 

democracy. In that particular context, the schools’ main function was to train journalists to 

echo the government policy and sell the image of Spain. The point was to produce 

                                                        
1 Jacques Guyot, Armand Mattelart & Gilles multigner, "Editorial cultures in France and Spain", 

Report for the Europen Commission, Project EMEDIATE  Media and Ethics of a European Public 

Sphere from the treaty of Rome to the War of Terror, January 2006, 74 pages. 

2  The official web site of the IREX presents the US-based non-profit organization committed to 

international education in academic research, professional training and technical assistance that was 

founded in 1968. It is supported by the Ford Foundation, the American Council of Learned Societies, 

the Social Science Research Council, and the US Department of State and very active in former 

eastern countries. 
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practitioners who were familiar with technical skills and on-the-spot practices.

3
 However, 

major changes occurred in the 1970s and above all in the early 1990s when the faculties of 

journalism integrated the field of Communications Studies and renewed their curricula to 

accompany the democratization of Spain.
 4
 

In the six countries participating in the IJIE project, the number of universities is quite 

various : from 45 accredited universities in the United Kingdom and 37 in Spain, to 18 in 

Romania or 13 accredited schools in France
5
, and 6 in Sweden or 3 in Denmark. The variety 

of educational systems is broad and has been already analysed as well as the models and 

majors trends they claim. 

 

  

                                                        
3 Jacques Guyot, Armand Mattelart & Gilles Multigner, op. cit. Also see Ramón Salaverría & Carlos 

Barrera, “The Spanish Journalism Education Landscape“ in European Journalism Education, (Ed. 

Georgios Terzis, Bristol/Chicago : Intellect Books, 2009, pp. 321-330. 
4
 Ramón Salaverría & Carlos Barrera, op. cit. p. 321. 

5  More schools do exist, but the French team chose to analyse those that were labelled by the 

journalism professional bodies. (French report, 2014) 
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I- State of the art and literature review on “integrated journalism“: 

1-1. Presentation of the selected books and journals:  

Altogether, some 108 books and 253 articles related to journalism studies were 

reviewed and listed in the 6 countries part of the IJIE project. [See list of articles in Annex 1] 

Countries Books and chapters Articles in journals 

Denmark 30 26 

France 30 74 

Romania 7 33 

Spain 25 50 

Sweden 2 13 

United Kingdom 14 57 

TOTAL 108 253 

The above figures focus on the scientific literature produced by researchers. Textbooks 

and references given to students are not included in the table. The analysis privileges the 

articles that reflect scientific reflections on the trends or consequences of digital technologies 

on journalism studies and relationship with media groups. However, we must point out that 

most references given to students, whether books or articles, overlap the scientific literature. 

This list does not pretend to be exhaustive but incorporates the major references in each 

country. This scientific literature covers a 8-year time span, starting in 2006 : before that date, 

scientific production on the subject was scarce. However, Romania could not document the 

whole period of time and started later as research on new media and web journalism is 

apparently a new issue. The articles published in journal were selected on the basis of key 

words, like “online journalism“, “Integrated newsroom“ or “participatory journalism“. 

Denmark, Spain and Sweden decided to include the articles published by national 

investigators in English-speaking journals which are viewed as the only options for high-level 

publishing : hence a number of references to journals like Journalism practice, Journalism 

Studies, Digital Journalism or Media, Culture & Society. Romania did the same but with 

other references that those four British references. Of course, this introduces a small bias in 

the review of the literature, with an extension of the corpus for 4 countries. As a matter of 

fact, many French scientists regularly write for these major British scientific references : this 

is the case for one of the oldest specialists of news agencies like Michael Palmer (University 

of Paris 3) or Franck Rebillard who investigaties on online journalism at the University of 

Paris 3.  

Undoubtedly, this reflects the weight of the British journals in the academic community 

as researchers are aware that they are bound to publish in English for their home and 

international career. 

The final samples considerably differ from one country to the other and the size is 

directly correlated to the situation of the academic research field, the production of high-
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quality and regular surveys and theoretical investigations depending on the following 

interplaying and non-exclusive factors : 

- The political situation. Not surprisingly, research activities require free access to 

bibliographical sources and archives as well as the possibility to carry on on-the-

ground surveys and to interview witnesses or officials. Until 1975 in Spain and 1989 

in Romania, research activities were at best controlled by State authorities when not 

totally censored. However, if the Romanian investigators were late in getting their 

bearing in what was for them a new field to invest, Spain has been very active since 

the 1970s and its scientific production reflects the dynamics of the research 

activities backed up by some of the leading universities like the Complutense in 

Madrid or the UAB (Universidad Autónoma de Barcelona). 

- The relationship with professional bodies or unions. In many countries, the first 

training schemes were launched by journalists’ unions. Such process started as early 

as the beginning of the 20
th

 century, for instance in the United Kingdom, where 

academic training in universities only appeared in the 1970s. The link between 

media professionals and university staff is important to build curricula on 

professional standards, but above all to accredit the universities (France and United 

Kingdom). It also has a deep impact on the research agenda with a real interest from 

the research community for what happens in newsrooms (Danish report, 2014, p. 4). 

- The relationship between schools and media groups. In France, the UK or Denmark, 

accreditation from journalism bodies is a major factor in legitimizing the 

programme of studies. It has a determining impact on the production of academic 

investigation as in some countries, media groups subsidize academic research 

projects. 

- The steadiness of journalism studies in the academic field. For a long time, 

researchers were in a very uncomfortable situation : on the one hand, journalism 

studies were looked down by humanities, on the other hand researchers were viewed 

and are still sometimes viewed as intruders by the journalists. There was a clear-cut 

opposition between journalists and intellectuals who would belong to two different 

worlds. This situation can still be traced in the journalists’ collective unconscious : 

when researchers investigate about journalism, they often face reluctance from 

media professional who are not used to “being studied” according to two Spanish 

Researchers.
6
 Some researchers also point out how important it is to take journalism 

seriously.
7
 The old generation of journalists who became academics carried a lot of 

weight to think professional and educational changes and also to facilitate 

intellectual exchanges between the journalistic field and the academic world. This 

change is documented in Denmark (Danish report, 2014). 

                                                        
6 Quote in Jacques Guyot, Armand Mattelart & Gilles Multigner, op. cit. 
7 Barbie Zelizer, Taking Journalism Seriously. News and the Academy, California, Sage Publications, 

2004. Nicolas Pélissier, Journalisme : avis de recherche. La production scientifique française dans 

son contexte international, Bruxelles, Bruylant, 2008. 
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- The institutionalization of the schools of journalism within the national educational 

landscape. The shift between on-the-job training to practical training of media 

professionals in short-term courses to the creation of faculties of journalism dates 

back to the beginning of the 20
th

 century in France, Great Britain or Denmark
8
, thus 

explaining the development of research centres dedicated to investigating on 

teaching methods, journalistic styles, code of ethics or professional identities, job 

standards. Until the mid 1970s, there was no specific academic training to become a 

journalist in the U. K. Most journalists would start their career after leaving the 

secondary school working for a local paper that was viewed as the ideal place to 

learn all the tricks of the job. For long, the dichotomy between on-the-spot training 

and formal academic education was strong and benefited to the first option. 

- The dynamics of national and local media, particularly when related to the 

debates on the role of journalism in emerging democracies. Countries like Great 

Britain or France played a very active part in the historical development of media 

like print early in the 17
th

 century. Consequently, there is an abundant historical 

literature on journalism which is echoed by some of the most famous novelists who 

wrote on the figure of the journalist from Balzac to Jules Verne, or who were 

themselves journalists like Charles Dickens. Therefore, this historical background 

is determining factor to build and legitimize a field of research on journalism. 

 

1-2. Comparative analysis: 

First of all, specific features appear in the review of the journals published in the United 

Kingdom : 

Compared to the other countries of the IJIE project, the percentage of foreign 

contributors is very high (45% of the articles in journals), with monographies and 

ethnographical surveys related to journalism in foreign countries or comparative studies. As 

said before, it illustrates the strong attractiveness of English-speaking journals in the 

academic community, reflecting the hierarchy of publishing activities. 

Among foreign contributors, we can also notice that researchers from northern Europe 

are well represented with some 30% of all the articles : Danish, Finnish, Norwegian and 

Swedish and Dutch academics
9
 belong to countries that are highly acculturated to English. 

This is a major advantage in the field of Journalism or social sciences studies where a good 

level of literacy in English is expected. 

Not surprisingly, four journals have an international scope and are rated in the academic 

indexes as inescapable references. They are Journalism Practice, Journalism Studies, Media, 

Culture & Society and Ethical Space. They are supported by important editors like Routledge 

                                                        
8 Between 1908 and 1911, short journalism courses were taught in Copenhagen by a national press 

association with the support from the State budget. A couple of courses were held in the 20s and 30s. 

The permanent journalism courses started in the city of Aarhus in 1946. [Danish Report, 2014, p. 2-3]. 
9  The review of the Danish and Swedish literature also shows that the Nordic countries have a 

common journal where researchers publish called Nordicom (Nordic Information Centre for Media 

and Communication Research. 
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and Sage, and also distributed in the US. The following table gives the number of entries per 

journal : 

 

 

Title of journal Number of entries in the selection of articles 

Journalism Practice 24 

Journalism Studies 12 

Media, Culture & Society 11 

Ethical Space 5 

Even if the selection of articles in British journals could have been further investigated, 

- as said before, the list is not exhaustive - the ratio between the four reviews is meaningful.  

The British journals concentrate an important number of articles related to online 

journalism and integrated newsroom. Here again, foreign contributors probably wish to 

reserve the exclusivity of their research works to English-speaking indexed and peer-reviewed 

journals that have a wider international audience and can be valuable in terms of career 

prospects. 

Among specificities, the Spanish case is also interesting. Two main themes are 

investigated: 1- media convergence and newsroom integration, 2- innovative and current 

practices in teaching journalism.  

The exploration of the phenomenon of media convergence and newsroom integration is 

a major concern with focuses on the polyvalence of journalists, the impact on organizational 

structures in media companies and the process of professional convergence. Specific research 

on newsroom started after 2005.  

The second theme about teaching online or cyber-journalism is quite important with 

almost half of the articles, reflecting a real concern for pedagogical approaches. This concern 

is related to research works on integrated journalism that usually point out the advantages and 

virtues of this technological turn. Spanish interviewees confirm this interest to promote the 

training of polyvalent journalists able to simultaneously produce contents for different media. 

The significant number of articles dedicated to teaching issues is noteworthy and many of 

them are signed by a collective, reflecting a high sense of team work. 

In France, there is nothing whatsoever on Integration. There are only 3 articles dealing 

in a critical way with restructuring news desks in print papers : however, the authors privilege 

the term “pluri-media” or “multi-media strategies“ rather than expressions like convergence. 

Most articles focus on the journalistic identities, participatory journalism or amateur forms of 

news making. 

In Romania, the national journals decided to publish in English, supposedly to open to 

international research and host foreign contributors. There are few articles on new media and 

none on media convergence. Apparently, there would be some kind of generation gap 

between the old academic staff who stick to traditional media and the younger researchers 
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who are getting interested in new media. In the end, the scientific production is still low, due 

to weak academic debate on digital journalism and young researchers seem closer to Anglo-

Saxon empirical approaches than their elders. Anyhow, this specific situation may result from 

different approaches of journalism studies after 1989 : on the one hand a concern to built a 

history of Romanian media thanks to the access to archives, on the other hand a focus on 

recent trends in digital journalism and social networks. 

The Danish scientific literature covers a broad range of journalism issues that can be 

summarized as follows in order of importance: content analysis, professional identities and 

values, cross-mediality and multi-skilling, audience research or democratic issues. Most 

articles deal with traditional newsrooms houses as opposed to new media start-ups. There are 

very few texts related to the education of journalists. The variety of disciplinary approaches is 

also important with sociology, ethnography or content analysis.  A common point with France 

is the concern for sociological approaches of professional identities and for economic models. 

On the whole, Integrated Journalism or Integrated News room are not a main issue in 

most national literature review, except for Spain whose research brings theoretical insights as 

well ethnographic surveys on the changes taking place in media. As for the notion of 

convergence, it is present in most academic works, and so are reflexions about polyvalence or 

multi-skilling. However, the points of view are drastically different between investigations 

that comment and promote these notions (Spain, Romania), empirical comparative case 

studies (United Kindgom) and more critical works on the socio-political stakes of the Web 2.0 

and the issues related to technical change affecting the identity or the reorganisation of the 

profession (France, Denmark). 
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II- Interviews : 

The method consisting in conducting non-directive interviews with a sample of actors 

often appears to be relevant and productive when investigating in social sciences. Indeed, it is 

a good way to get qualitative information from privileged actors and in the case of the IJIE 

project, people directly involved in journalism studies and media could bring a specialized 

outlook on the major trends affecting journalism in the digital age. 

II-1. Presentation of the four sample groups and of the interviewees.  

Twelve 30 to 40 minute interviews per partner were conducted, recorded and 

transcribed, the quotes being translated into into English for the national reports. Four sample 

groups of three people were built in order to collect information from the main actors related 

to the field of journalism studies : heads of schools or faculties of journalism, media 

professionals teaching in schools of journalism, researchers and heads of news desks. Each 

partner was in charge of interviewing 3 persons per group, i.e. 12 persons. The same 

guidelines were applied to conduct the interviews (See Annex 2). 

Altogether, 72 persons should have been interviewed. In the end, we collected 60 

interviews. The difference is mainly due to the lack of interviews from Sweden and also to the 

dismissal of Westminster University that Paris 8 team tried to compensate : 4 persons were 

then interviewed instead of the 12 initially planned. However, some of the British interviews 

were conducted in a more extensive way and Paris 8 dedicated more time than expected with 

Colin Porlezza at London City University, or Geoffrey Davies from Westminster. These two 

persons gave us thorough information on the journalism studies or job prospects in the UK.  

As far as heads of newsdesks are concerned, we noticed that the final sample does not 

include many people working for online media. This is a bias we had to cope with, but it can 

also be explained by the fact that present journalistic landscape is mainly occupied by the 

mainstream media. The 3 persons involved in online platforms in France work for national or 

regional papers. In Denmark, 4 work both online and analogue, 1 for a national daily, 1 for a 

regional/local daily, 1 for a newsletter/newspaper and one for the PSB. The four tables give 

the names of the interviewees for each sample group : 

Group 1 – Heads of department of journalism 

Henrik Berggreen Danmarks Medie- og Journalisthøjskole Denmark 

Karsten Baagø Syddansk Universitet Denmark 

Mark Ørsten Roskilde Universitet Denmark 

Gérard Briant IUT de Lannion France 

Julie Joly Centre de formation des journalistes, Paris France 

Nicolas Sourisce IUT de Tours France 

Elena Abrudan Universitatea Babeș-Bolyai, Cluj-Napoca Romania 

Viorica Păuș Universitatea București Romania 

Ramón Salaverría University of Navarra Spain 

José Francisco Serrano University CEU San Pablo, Madrid Spain 

Maria del Carmen Pérez Complutense University of Madrid Spain 

Ulrika Lindgren Luleå University of Technology Sweden 

Charlie Beckett London School of Economics United Kingdom 

Stuart Allan Cardiff University United Kingdom 
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Group 2 – Media professionals teaching in schools of journalism 

Martin Vestergaard Danmarks Medie- og Journalisthøjskole Denmark 

Kristian Strøbech Danmarks Medie- og Journalisthøjskole Denmark 

Jesper Gaarskjær Danmarks Medie- og Journalisthøjskole Denmark 

Filip Wallberg Syddansk Universitet Denmark 

Jannie Møller Hartley Roskilde Universitet Denmark 

Sébastien Daycard IUT de Tours France 

Philippe Gestin IUT de Lannion France 

Claude Le Saulnier Université Paris 8 France 

Lucian Ionică Universitatea de Vest Timișoara Romania 

Constantin Trofin Babeș-Bolyai University Romania 

Brândușa Armanca Babeș-Bolyai University Romania 

Antoni Piqué University Pompeu Fabra Spain 

Anna Nogué University Pompeu Fabra Spain 

Nereida Carrillo Universitat Rovira I Virgili Spain 

Anette Forsberg Linnaeus University Sweden 

Catharine Adams Nottingham Trent United Kingdom 

Geoffrey Davies Westminster University United Kingdom 

 

 

Group 3 – Researchers 

Peter Bro Syddansk Universitet Denmark 

Stig Hjarvard University of Copenhagen Denmark 

Aske Kammer Syddansk Universitet Denmark 

Erik Neveu Institut d’études politiques, Rennes France 

Nicolas Pélissier Université Nice Sophia Antipolis France 

Denis Ruellan IUT de Lannion France 

Mircea Toma Active Watch Media Monitoring Agency Romania 

Ioana Avădanei Centre for Independent Journalism Romania 

Ioana Avădanei Universitatea București Romania 

Concha Edo Complutense University of Madrid Spain 

Josep Lluís Micó Ramón Llull University Spain 

Sílvia Cobo Expert for online communication companies Spain 

Ingela Wadbring Mid Sweden University Sweden 

Kicki Hultin University of Gothenburg Sweden 

Colin Porlezza City University London United Kingdom 
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Group 4 – Heads of news desks 

Claus Theilgaard Kommunen.dk Denmark 

Jørn Broch Jydske Vestkysten and jv.dk Denmark 

Jacob Kwon DR Denmark 

Mette Fleckner Ekstra Bladet and eb.dk Denmark 

Hubert Coudurier Le Télégramme, TébéO et TébéS France 

Sofiane Fanen Libération France 

Florent Latrive liberation.fr France 

Jérôme Bouin lefigaro.fr France 

Charels-Henri Groult lefigaro.fr France 

Alin Gelmărean TVR Cluj Romania 

Mihai Moga RealitateaTV. Romania 

Francesc Centelles Barcelona Televisió Spain 

Joan Cal Grup Segre Spain 

Saül Gordillo El Periódico de Catalunya Spain 

The 60 interviews offer interesting material to make a comparative analysis as follows. 

 

II-2. Comparative analysis:
10

 

The term “integration“ or “integrated journalism“ finds a quite different echo among the 

interviewees. If the notion sounds familiar to the British, Romanian or Spanish researchers 

and teachers, other terms are privileged in the other countries. Bi-media and pluri-media are 

more relevant expressions to the French when dealing with the news-desk environment; 

Multi-platform and cross-platforms are used by the Danish, cross-publishing by the Swedish. 

However, in all the interviews, the term “convergence“ is broadly used when talking 

about the process of putting different media and content on a common technological platform. 

Usually, the type of convergence people talk about has to do with mixing one traditional 

media with the Web. However, most researchers do not take convergence as a brand-new 

process and tackle this specific challenge in a historical perspective. Therefore journalism is 

viewed as a profession that always had to deal with technique; but the process of 

modernization may be very paradoxical, some journalists considering that it brings new 

opportunities and others thinking it leads to bad working conditions and frustration with a 

strong feeling of loss of qualification. 

When talking about future journalists, teaching staff, researchers and heads of news 

desks also mention the word polyvalence or multi-skilling. The notion is interesting as it 

focuses on the qualifications expected to work in a news desk. All agree that polyvalence is a 

major quality to adjust to a multimedia environment. However, at the same time, they are all 

aware that multiskilling or total polyvalence are a pious hope and a pure utopia : nobody can 

reasonably master all the different formats, media, skills, writings and contents journalists are 

expected to find in a so-called “integrated news room“. The image of the multi-purpose Swiss 

Army knife is often quoted to point out that this particular model of polyvalence cannot be 

exported towards journalism. Besides the technical environment is changing all the time. 

                                                        
10

 The analysis was based on the national reports produced by the IJIE partners. 
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Paradoxically, specific technical skills are never put forward as a core value to work as a 

journalist. For many interviewees, whether academics or professionals, a good journalist is 

someone who can get adjusted to changing technological tools, who knows the fundamentals 

of the job and above all who can work in a team. 

As a matter of fact, the interviewees insist on workshops, students’ projects or 

internships as places where they can experiment common editorial projects. In all the schools 

of journalism, multimedia production studios or workshops are an important part of practical 

training (between 1/3 and 50% of the curricula) : they are considered as a place for 

professional simulation and the best preparation to become a journalist. On the whole, first-

year students get acquainted with all four-media. Then, they specialized in one traditional 

media usually associated with the Web. They have a double qualification. In the end, the 

editorial projects developed by the faculties of journalism put together the students who are 

expected to team up in a collaborative way. Indeed, emphasis is put on cooperation and 

mediation, rather than on pure technical skills. 

The contribution of media professionals in teaching is essential and this is a permanent 

feature in the schools of journalism : they do represent a high percentage of the educational 

staff, thus guaranteeing expertise and steady relationship with media companies. 

The main constraint for schools is to keep up with technological change and the shifts in 

media landscapes. Many institutions cannot invest in high-tech equipment. Competition is 

heavy and the professionals who are hired do not necessarily have extended multi-media 

skills. Besides, the technological choices are always very risky thus condemning the schools’ 

authorities to oscillate between blind conformity and anticipation.  

Therefore, many interviewees express the feeling that they live in a world of 

uncertainties. To conclude on a note of optimism, let us mention that heads of news desks or 

of media group do not primarily privilege multi-skilling when they recruit graduates, but the 

basics of journalism. 
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III – Comments and recommendations 

 

Dealing with integration. 

What appears in the literature reviews and the interviews is that there is not a broad 

consensus around the notion of integrated journalism. The expression covers a wide range of 

synonyms and the terms that are usually quoted are multimedia, convergence, cross-platform 

or polyvalence. This is obviously a very polysemic notion, sometimes used to talk about the 

technical organization of the news desk, sometimes to define a multi skilled journalist. 

 Nevertheless, integration and multi-media are not quite new notions and, in the late 

1970s, they were used in France to describe the process of integration of the Minitel into the 

news desks of local papers and television
11

. Of course, everyone is aware that the process has 

considerably speeded up with the development of digitalization, IT technologies and the 

World Wide Web. In the schools of journalism, we notice two different ways to deal with 

integration : 

1- A positivist approach of technological change. New tools are viewed as a real 

opportunity for journalism studies and integration as a main trend in future journalistic 

practices. In Spain, the educational issues related to integration are clearly a main concern for 

team of researchers involved in ethnographic surveys of partially integrated news rooms as 

well as developing innovating teaching methods.  

Many schools of journalism are fully equipped with high-tech IT and audiovisual tools 

which are used to experiment projects in relationship with local media. This technology-

oriented attitude is claimed by the teaching staff and some researchers say how they are 

fascinated by new media and techniques, like in Romania. Such fascination should 

undoubtedly be analysed in a critical way by researchers in order to relocate technological 

change within the professional journalistic practices and the socio-political or economic 

environment  

2- A more pragmatic and sometimes critical position. Journalism always had to 

cope with technological changes but the present acceleration puts together skills, writing 

techniques and media that are so different in nature that total polyvalence is impossible.  

When dealing with Integration, schools of journalism usually train students to the 4 

media (Print, radio, television and the Web) but in the end, integration concerns the 

association of one “traditional media“ and the Web, what some interviewees call “Bimedia“.  

As pointed out in the French and Danish reports by teaching staff, researchers and heads 

of news desks, it is impossible for any journalist to master all formats, methods and 

technologies. The skills that are required to write for a paper and to produce a video report 

belong to different jobs. Researchers are doubtful about total integration, also because one 

never knows what media groups have in mind when they want more integration and 

polyvalence. Indeed, what is presented as pure innovation with a positive impact on 

                                                        
11 Michel Mathien, Le système médiatique, le journal et son environnement, Paris, Hachette, 1989 ; 
Bulletin de l’DATE n° 9, 182 et n°10, 1983  
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journalistic practices may fulfil other implicit purposes linked to restructuring media 

companies. 

In the end, some journalists may consider that integration brings new opportunities 

while others think it leads to bad working conditions and frustration with a strong feeling of 

loss of qualification. 

How to face uncertainty? 

Technological innovation is a moving ground and so is the organisation of news desks 

or platforms. This makes it difficult to make decisions about how to adjust academic curricula 

to professional expectations. As far as journalism studies are concerned, what appears among 

the teaching staff is permanent doubt in the educational options or orientations that raises 

many questions : 

• How to preserve a fair balance between the theoretical and ethical fundamentals and 

on-the-job training or internships?  

• What is the best way to train students so they can be directly operational when joining 

a news desk?  

• How can the schools cope with technological change? Between blind conformity and 

anticipation, the margin is rather narrow. 

• What is appropriate policy when dealing with investments in technical equipment? 

Many schools do not have extensive budgets. 

• How far can schools go into Integration and what kind of integration is it about? 

Based on our surveys, we suggest some interesting options worth developing, some 

being already explored in many schools of journalism : 

• Teaming up : instead of trying to master all the different skills and tools of the 

Integrated journalist, students should have a knowledge of the different media, be trained as 

bi-media specialists and work in team with others around a common editorial project. More 

than Integrated journalism, we can talk about cross-media journalism with a collaborative 

approach. 

• Relative importance of proficiency in technology, which is in no case the most 

important journalistic skill. Heads of news desks expect graduate with a journalistic mind-set 

and with a good background in general knowledge able to adjust to different platforms. 

However, journalists with programming skills are appreciated. A good knowledge of the 

social media is also praised.  

The image of the journalist : between myth and the reality of present jobs. 

Beyond the technological changes that affect – and always affected – journalistic 

practices, what runs through the discourse held by teaching staff and to some extent by 

students and media professionals is the ideal image of the journalist viewed as an independent 

reporter, a key figure of democratic liberties, investigating on the ground and producing news 

for the public.  

This mythology does not really fit with the every-day life of the journalist whose job 

consists in using ICTs to collect information: the rise of data journalism is a typical example 
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of the trends presently at work

12
. In the same way, a number of journalists also work as 

community managers for web sites or as editor specialized in editing news. Beside, nowadays, 

less journalists work full-time for traditional media, whether print or audiovisual desks; a 

growing number of graduates is hired by press services in private or public institution, 

associations, social networks or NGOs where their skills are highly praised and career 

prospects better in terms of wages, working hours and job security.
13

 At last, the journalists 

now have to compete with non-professionals, i. e. amateurs or ordinary citizens who produce 

and broadcast news through social networks. 

Hence the term of IT workers used by some French researchers who report this new 

way to deal with news making and information collecting. 

If most heads of journalism studies are aware of the changes that are occurring in the 

profession, they are not too keen on communicating about the job prospects their student are 

expected to meet. Some of the interviewees admitted the reluctance from schools to produce 

figures on the job market. It looks as if they had interiorized the myth and then carry on 

offering curricula based on the fundamentals of “traditional“ journalism training , just as if 

their graduates were bound to work in media news desks. Of course, each profession has its 

founding values. May be, as underlined by a Canadian researcher [Demers, 2007], that 

whatever the changes affecting the job are – new technological routines, development of 

social networks and platforms, decline of traditional media, rise of online media,  -, the core 

of journalistic activities remains the same when dealing with news making. Therefore, what is 

presently happening should be viewed as a transition between the old traditional models based 

on print, radio and television and new digital connected formulas. 

Recommendations. 

Following are some recommendations suggested by the data collected in the national 

reports : 

1- Develop training for cross-media platforms and collaborative work. This can be 

done thanks to common editorial projects whether in internal laboratory 

newsroom settings or in collaboration with external media companies. 

Collaboration should be fostered, students with different skills and media 

backgrounds being put together. 

2- Keep a fair balance between journalistic fundamentals, a good general 

knowledge in social sciences, technological skills and practical on-the-job 

training. More attention should be paid to new journalistic principles in the 

light of technological change : for instance, what can be the consequences of 

producing news or images with a smart phone? 

3- Update professional charters on order to cope with new deontological stakes; 

teaching staff and media professionals encourage students to use new tools 

                                                        
12 However, data journalists often view themselves as the heirs of the myth. Of course, they 
changed grounds but are able to carry on long-term investigations and claim their concern for 
thorough surveys of news events. 
13 Cf Neveu, Coudurier, Groult. Spanish Report. 
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which often questions the fundamentals of journalism (Take picture during a 

demonstration, …) 

4- Develop systematic staff and students exchanges between European schools of 

journalism, both in the academic field with common editorial projects and in 

the field of research. Common seminar, or better Intensive Erasmus 

Programmes are a good opportunity to share experiences and innovation 

through workshops, theoretical or methodological seminars, communications 

on research programmes, relationship with local media or social networks. 

Some partners of the IJIE project are involved in a IP called News making and 

journalistic practices in Europe which offers a common space facilitating 

academic cooperation.
14

 

5- Schools of journalism have always worked with media professionals and 

companies. However, they should extend cooperation to non-media 

professionals associated to non-profit organizations, NGOs, associations and 

social networks. Through citizen journalism, participatory journalism, social 

networks, news is also produced by ordinary citizens, political activists or 

amateurs. The Arab springs or other recent social movements show that video 

documents made by “non-professionals” circulated in the social networks but 

were also broadcast on mainstream media as they were the only source of 

information. This trend must therefore be taken into account by the schools of 

journalism as it questions the way to train newsmakers. Surprisingly, 

participatory journalism or the development of social networks are thoroughly 

investigated by researchers but are not necessarily part of the teaching agenda. 

6- Produce figures on jobs prospects, particularly for the graduates working 

outside mainstream media. Journalism Studies’ faculties should pay more 

attention to the new job market opportunities and list all the institutions hiring 

journalists.  

7- Future journalists should be given information about the new business models : 

self-employment is a standard in today’s media industry and entrepreneurship 

is an important value to develop one’s own activity.  

8- Teaching code should be generalized so students have more autonomy. 

Collaboration with IT students must be encouraged. Such wish was clearly 

expressed by many schools. 

9-  Develop a general reflexion among the academic community on the use of 

technological tools in relation with teams of researchers : this may contribute to 

bringing steady markers in an ever-changing technological environment. 

10- Promote an annual European conference of schools of journalism where staff, 

journalists and researchers from different countries could meet, exchange and 

debate about the issues related to the training of journalists in a digital 

technological environment. In a fast changing landscape, a real question is to 

know what you train students for : as super technicians able to produce and lay 

out contents on different media or as journalists trained on the fundamentals of 

                                                        
14 See website of the IP : http://www.ip-culture-communication.univ-paris8.fr/  

http://www.ip-culture-communication.univ-paris8.fr/
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the job. Such conferences do exist at national level like the Assises du 

Journalisme, gathering schools, journalists and researchers one a year in 

France. 

11- Research on the audience is rather neglected by the scientific community and 

should be investigated : how the public use the news, consume it and perceive 

it? 
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ANNEX 1 

State of the art of scientific literature 

 

 
Denmark Name of the journal / n° 

year of publication 

Title of the article Author(s) 

1 Digital Journalism, 2013  Amateur Sources Breaking the News, Meta Sources Authorizing the 

News of Gaddafi's Death  

Mette Mortensen, Nete 

Nørgaard Kristensen 

2 Journalism :theory, 

practice & criticism, 2009 

An actor-network perspective on changing work practices Ursula Plesner 

3 Journalism :theory, 

practice & criticism, 2012 

Aporias of digital journalism Ejvind Hansen 

4 Nordicom Review: Special 
Issue, 2013 

Audience Participation in the Production of Online News. Towards a 
Typology 

Aske Søndergaard Kammer 

5 Journalistica. Tidsskrift for 

forskning i journalistik, 
2010 

Danskernes brug af nyhedsmedier: et nyt landkort Kim Christian Schrøder 

6 MedieKultur. Journal of 

media and communication 
research, 2009 

Det er et spørgsmål om at gøre det nemt, men ikke at 

føre pennen. Den danske kommunikationsbranches medierelationer 

Nete Nørgaard 

Kristensen 

7 Nyhedsbrevet Dansk 

Presse, 2009 

Dilemma Mark Blach-Ørsten 

8 Journalistica. Tidsskrift for 
forskning ijournalistik, 

2013 

Innovasjon av inntekter: Journalistikk som bygger kunderelasjoner Jens Barland 

9 Nordicom Information, 
2012 

Institusjonalisering og vekst Lisbeth Morlandstø 

10 Journalistica. Tidsskrift for 

forskning i journalistik, 

2013 

Journalists care about commercialization Ingela Wadbring 

11 Journalistica. Tidsskrift for 
forskning i journalistik, 

2013 

Lillebrorsyndromet Jannie Møller Hartley 

12 Journalistica. Tidsskrift for 
forskning i journalistik, 

2013 

Print og netaviser i Danmark, USA og Frankrig Mark Blach-Ørsten, Ida 
Willig 

13 Nordicom Review: Special 
Issue, 2013 

Mapping Online Journalism in Transition.  Exploring an Analytical 
Model 

Jannie Møller Hartley, 
Christoph Houman 

Ellersgaard 

14 Translocations, 2010 Media and Multiplicity: Journalistic Practices and 

the Resurgence of Xenophobia in Europe 

Bolette Blaagaard 

15 Journalism : theory, 

practice & criticism, 2012 

Newsroom Ethnography in a Field Perspective Ida Willig 

16 Journalistica. Tidsskrift for 

forskning i journalistik, 
2009 

Nye medier – ny journalistik? Jannie Møller Hartley 

17 International Journal of 

Technology Management, 
2013 

Openness in innovation and business models Anna Holm 

18 MedieKultur. Journal of 

media and communication 
research, 2013 

PSB goes personal: The failure of personalised PSB web pages Jannick Kirk Sørensen 

19 MedieKultur. Journal of 

media and communication 

research, 2012 

Sports Broadcasting Kirsten Frandsen 

20 Journalistica. Tidsskrift for 
forskning i journalistik, 

2011 

Større brugerindflydelse indenfor redaktionelt styrede rammer – Om 
koblingen af et journalistisk magasin og et brugerdrevet community 

Mette Stentoft 

21 Norsk medietidsskrift, 
2013 

Terrorisme i realtid Aske Søndergaard Kammer 

22 MedieKultur. Journal of 
media and communication 

research, 2013 

The mediatization of journalism Aske Søndergaard Kammer 

23 Journalism Practice, 2013 The Online Journalist between Ideals and Audience Jannie Møller Hartley 

24 Digital Journalism, 2014 The relative importance of social media for accessing, finding, and 
engaging with news 

Rasmus Kleis Nielsen, Kim 
Christian 

Schrøder 

25 Journalism Studies, 2010 The shifting cross-media news landscape Kim Christian Schrøder 

26 Nordicom Review, 2008 The Value of Internet Research to Danish Council Reporters Kirsten Sparre 

http://hdl.handle.net/2042/28292
http://hdl.handle.net/2042/28292
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France Name of the journal / n° 

year of publication 
Title of the article Author(s) 

1 Médiamorphoses 
n°24/2008 

Journalisme : former au changement : Comment les formations se 

saisissent des transformations du journalisme  

Camille Laville 

2 Médiamorphoses 
n°24/2008 

Rue 89 : un modèle horizontal de la production d’information ? Aubert Aurélie 

3 Médiamorphoses 
n°24/2008 

Journalisme et web : quels outils de formation Florence Le Cam & Olivier 

Trédan 

4 Médiamorphoses 

n°24/2008 
Les nouvelles « frontières » de la médiation journalistique à l'heure 
du Web 2.0  

D'AIGUILLON Benoit, 
BASSONI Marc, 

LIAUTARD Dominique 

5 Médiamorphoses 

N°24/2008 

La Formation des journalistes en Amérique Colette Brin 

6 Médiamophoses  

N°24/2008 

Les défis de l’enseignement du journalisme au Brésil CARDOSO DALLA 

COSTA Rosa Maria 

7 Quaderni n°72 

2010/2 

"Tous journalistes" ! Les professionnels de l'information face à un 

mythe des nouvelles technologies 

Michel Mathien 

8 Sur le Journalisme n°2 
vol 1, 2013 

La circulation des nouvelles sur l’internet : la circulation des 
nouvelles au service du pluralisme 

Anne Lise Touboul  
Emmanuel Marty 

9 Sur le Journalisme vol2 / 

n° 1, 2013 

Des journalistes enfin libérés de leurs sources ? Promesse et réalité 

du "journalisme de données " 

Sylvain Parasie & Eric 

Dagiral 

10 Réseaux 

2013/2-3 n° 178-179 : 

Sociologie des bases de 
données 

« Des machines à scandale » Sylvain Parasie 

11 Réseaux  

2012/6 n° 176 : Internet et 

pluralisme de l’information 

« Diversité et concentration de l'information sur le web» Emmanuel Marty & al. 

12 Réseaux 

2012/6 n° 176 : Internet et 

pluralisme de l’information 

« La disparité des modes de traitement journalistiques et des 

énonciations éditoriales sur le web », 

Annelise Touboul & al. 

13 Réseaux 

2012/6 n° 176 : Internet et 

pluralisme de l’information 

« L'offre d'informations est-elle plus diversifiée sur le web qu'à la 
télévision ? » 

Franck Rebillard & al. 

14 Réseaux 

2012/6 n° 176 : Internet et 

pluralisme de l’information 

« Pluralisme et infomédiation sociale de l'actualité : le cas de 
Twitter » 

Bernhard Rieder & Nikos 
Smyrnaios 

15 Réseaux 

2011/6 n°170 : Actualités 

et citoyenneté à l’ère 

numérique 

« Bondy Blog »,  Julie Sedel 

16 Réseaux 

2010/2-3 

n° 160-161 : Presse en 
ligne  

« Presse en ligne : où en est la recherche ? » Éric Dagiral & Sylvain 
Parasie 

17 Réseaux 

2010/2-3 

n° 160-161 : Presse en 
ligne  

« Ethnographie d'une rédaction en ligne Argentine » Pablo Javier Boczkowski 

18 

 

 

Réseaux 

2010/2-3 
n° 160-161 : Presse en 

ligne  

« Les journalistes du parisien.fr et le dispositif technique de 

production de l'information » 

Stéphane Cabrolié 

19 Réseaux 

2010/2-3, n° 160-161 : 

Presse en ligne  

« Vidéo à la une ! L'innovation dans les formats de la presse en ligne 
» 

 

Éric Dagiral & Sylvain 
Parasie 

20 Réseaux 

2010/2-3 
n° 160-161 : Presse en 

ligne  

« Les régies publicitaires de la presse en ligne » Alan Ouakrat & al. 

21 Réseaux 

2010/2-3 

n° 160-161 : Presse en 

ligne  

« Les infomédiaires, au cœur de la filière de l'information en ligne » Franck Rebillard & Nikos 

Smyrnaios 

22 Réseaux 

2010/2-3 

n° 160-161 : Presse en 

ligne  

« Journalistes et lecteurs-contributeurs sur mediapart » Roland Canu & Caroline 
Datchary 

23 Réseaux « De la presse imprimée à la presse numérique » Jean-Marie Charon 

http://hdl.handle.net/2042/28292
http://hdl.handle.net/2042/28292
http://hdl.handle.net/2042/28295
http://hdl.handle.net/2042/28295
http://surlejournalisme.com/rev/index.php/slj/article/view/70
http://surlejournalisme.com/rev/index.php/slj/article/view/70
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31 Les Enjeux de 

l'Information et de la 

Communication,  

2011 n° 12/3 : 
Supplément, Journalisme 

et questions sociétales au 

prisme des industries 
culturelles 

"La question des blogs dans la presse : pour une "amélioration" des 

pratiques journalistiques ?" 
 

Salles Chloë 

 

32 Les Enjeux de 

l'Information et de la 

Communication, 2011, n° 

12/3 : 

Supplément, Journalisme 
et questions sociétales au 

prisme des industries 
culturelles 

"Le "tout contre" journal de Libération. Une étude du recours à la 

participation des lecteurs de Libération dans les versions web et 
imprimée du Contre Journal (2007-2009)" 

 

Spano William 

 

33 Les Enjeux de 

l'Information et de la 

Communication, 2011 
n°12/3 : 

Supplément, Journalisme 
et questions sociétales au 

prisme des industries 

culturelles 

"Le blog-reportage : émergence d'un nouveau genre journalistique 

?" 

 

Zagyi Veronika 

 

34 Les Enjeux de 

l'Information et de la 

Communication,  
2011, n° 12/2 : Varia 

Histoires et filiation du terme weblog (1999-2003). Perspectives de 

penser l’histoire de certaines pratiques sociales sur le web.  

Florence Le Cam 

35 Les Enjeux de 

l'Information et de la 

Communication,  

2010 n° Sup 2010A 

"Communication et 
changement social en 

Afrique, 30 ans après le 
Rapport Mc Bride" 

Mutations socioprofessionnelles et enjeux citoyens du 

cyberjournalisme dans l’espace public au Cameroun 

Madiba Georges 

36 Les Enjeux de 

l'Information et de la 

Communication,  
2007 n° 1  

La presse en ligne : vers un nouveau média ? Khaled Zouari 

37 Les Enjeux de 

l'Information et de la 

Communication,  

2006 n° varia 

France : l’incomplétude des relations entre journalisme et  université Bernard Miège 

38 Les Cahiers du 

journalisme 

Entre experts et amateurs : le journaliste de  
sport 2.0, un professionnel en quête de légitimité 

Françoise PAPA 
 

2010/2-3 
n° 160-161 : Presse en 

ligne  

24 Réseaux 

2010/2-3 

n° 160-161 : Presse en 

ligne  

« Notes de lecture » : Citizen Journalism. Global Perspectives, New 
York, Peter Lang, 277 p. 

ALLAN, Stuart, THORSEN, 
Einar (Eds.)  

 

25 Réseaux 

2006/4 n° 138 : Les Blogs 

“Etats-Unis : les weblogs d’actualité ravivent la question de 
l’identité journalistique“ 

Florence Le Cam 

26 Réseaux 

2006/4 
n° 138 : Les Blogs 

“La blogosphère, un cinquième pouvoir ? Critique du journalisme et 

reconfiguration de l'espace public au Portugal“ 

Marcia Rogerio GRILO & 

Nicolas Pélissier 

27 Les Enjeux de 

l'Information et de la 

Communication  

2013, n° 14/1: Varia 

"L'appropriation professionnelle d’Internet dans la presse 

congolaise" 

 

Pierre Minkala-Ntadi 

 

28 Les Enjeux de 

l'Information et de la 

Communication  

2013, n° 14/1: Varia 

"Les radios communautaires à l’ère des nouvelles technologies : de 

l'impératif de se réinventer pour perdurer" 

Mohamed Elhajji 

 

29 Les Enjeux de 

l'Information et de la 

Communication 

2011, n° 12/1 : Varia 

"Les pure players d’information générale : support technologique, 
idéal journalistique, structure et discours économiques" 

Ramrajsingh, Athissingh, 
 

30 Les Enjeux de 

l'Information et de la 

Communication,  

2011, n° 12/3 : 
Sup, Journalisme et 

questions sociétales au 
prisme des industries 

culturelles 

"La commercialisation des images amateur dans le domaine 
informationnel : de nouveaux acteurs dans la production de 

l'information" 

 

Aubert Aurélie 
 

http://www.cairn.info/publications-de-Zouari-Khaled--66970.htm
http://accesdistant.bu.univ-paris8.fr:2056/revue-reseaux-2010-2-page-319.htm#s1n1
http://accesdistant.bu.univ-paris8.fr:2056/revue-reseaux-2010-2-page-319.htm#s1n1
http://www.cairn.info/publications-de-GRILO-Marcia%20Rogerio--14542.htm
http://www.cairn.info/publications-de-P%C3%A9lissier-Nicolas--14543.htm
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N° 25 - 2013  Journaliste 
sportif vs journaliste de 

sport : vers une 

redéfinition de la 
profession 

Laurent COLLET 

39 Les Cahiers du 

journalisme  

N° 24- 2012  Le 

journalisme scientifique : 
défis et redéfinition 

Les blogues,  

un atout pour le journalisme scientifique ? 

Clémence CIREAU 

40 Les Cahiers du 

journalisme  

N° 24- 2012 Le 
journalisme scientifique : 

défis et redéfinition 

Le quotidien de cinq journalistes scientifiques Julie PICARD 

41 Les Cahiers du 

journalisme  

N° 24- 2012 Le 

journalisme scientifique : 
défis et redéfinition 

La couverture médiatique de Huis clos sur le net :  
les identités journalistiques face aux sites  

de réseaux sociaux 

Juliette DE MAEYER 

42  Les Cahiers du 

journalisme  

N° 24- 2012 Le 

journalisme scientifique : 

défis et redéfinition 

Évolution des radios internationales depuis 1989 : 

étude comparative entre Radio Canada International (RCI) et Radio 
France Internationale (RFI) 

Olivier LE DEUFF  

43 Les Cahiers du 

journalisme  

N° 24- 2012 Le 
journalisme scientifique : 

défis et redéfinition 

OhmyNews  

ou quand chaque citoyen est un journaliste 

Antoine CHAR 

44 Les Cahiers du 

journalisme  

N° 22/23- 2011 Le 

journalisme numérique : 
formes, formats, frontières. 

Introduction Yannick ESTIENNE 

45 Les Cahiers du 

journalisme  

N° 22/23- 2011  Le 

journalisme numérique : 

formes, formats, frontières. 

Les médias à l’ère numérique Jean-Marie CHARON 

46 Les Cahiers du 

journalisme N° 22/23- 

2011  Le journalisme 
numérique : formes, 

formats, frontières. 

Création, contribution, recommandation :  

les strates du journalisme participatif 

Franck REBILLARD 

47 Les Cahiers du 

journalisme 

N° 22/23- 2011  Le 

journalisme numérique : 
formes, formats, frontières. 

Le participatif perçu par les professionnels  
du journalisme : état des lieux 

Aurélie AUBERT 

48 Les Cahiers du 

journalisme  

N° 22/23- 2011  Le 

journalisme numérique : 

formes, formats, frontières. 

La modération des fils de discussion  

dans la presse en ligne 

Amandine DEGAND 

 
Mathieu SIMONSON 

49 Les Cahiers du 

journalisme  

N° 22/23- 2011  Le 
journalisme numérique : 

formes, formats, frontières. 

Médias du 21e siècle :  

passer du public passif aux contributeurs actifs 

Nicholas FILIO 

50 Les Cahiers du 

journalisme  

N° 22/23- 2011  Le 

journalisme numérique : 
formes, formats, frontières. 

La mise en jeu des informations :  le cas du newsgame Olivier MAUCO 

51 Les Cahiers du 

journalisme  

N° 22/23- 2011  Le 

journalisme numérique : 

formes, formats, frontières. 

Journalisme et jeux vidéo : un public en invention Gersende BLANCHARD 

Aurélia LAMY 
Philippe USEILLE 
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52 Les Cahiers du 

journalisme  

N° 22/23- 2011  Le 

journalisme numérique : 
formes, formats, frontières. 

L’expérience immersive du web documentaire : 
études de cas et pistes de réflexion 

Samuel GANTIER 
Laure BOLKA 

53 Les Cahiers du 

journalisme  

N° 22/23- 2011  Le 

journalisme numérique : 
formes, formats, frontières. 

Évolutions des pratiques journalistiques sur Internet :  
journalisme « augmenté », data journalism et journalisme hacker 

(entretien avec Jean-Marc Manach) 

Interview by Yannick  
ESTIENNE 

54 Les Cahiers du 

journalisme  

N° 22/23- 2011  Le 

journalisme numérique : 
formes, formats, frontières. 

Portrait du journaliste en programmeur : 

l’émergence d’une figure du journaliste « hacker » 

Éric DAGIRAL 

Sylvain PARASIE 

55 Les Cahiers du 

journalisme  

N° 22/23- 2011  Le 
journalisme numérique : 

formes, formats, frontières. 

Formations au journalisme :  

placer l’innovation au cœur des cursus 

Marc MENTRÉ 

56 Les Cahiers du 

journalisme  

N° 22/23- 2011  Le 

journalisme numérique : 
formes, formats, frontières. 

L’accélération de la circulation  
de l’information : une perspective historique,  

économique, technique et sociale 

Éric GEORGE 

57 Les Cahiers du 

journalisme  

2010 N° 21 Journalisme et 

formation  

La formation des journalistes  

face à l’innovation technologique 

Alain JOANNÈS 

58 Les Cahiers du 

journalisme  

2010 N° 21 Journalisme et 

formation  

(In)culture numérique :  
l’école du journalisme de demain 

Yannick ESTIENNE 
Emmanuel VANDAMME 

59 Les Cahiers du 

journalisme  

2010 N° 21 Journalisme et 

formation  

Tous journalistes ? Les établissements de formation au défi du Web 

participatif 

Nicolas PÉLISSIER & al 

60 Les Cahiers du 

journalisme  

2010 N° 21 Journalisme et 

formation  

Le numérique redessine  
les contours de la profession 

Jérémie GANDIN 
Pierre SAVARY 

Corinne VANMERRIS 

61 Les Cahiers du 

journalisme  

2010 N° 21 Journalisme et 

formation 

Notes : Yannick Estienne, Le journalisme après Internet 

 

Nicolas HUBÉ  

 

62 Les Cahiers du 

journalisme  

2009 N° 20 L’économie du 

journalisme  

L’économie de la presse : vers un nouveau modèle d’affaires Nathalie SONNAC 

63 Les Cahiers du 

journalisme  

2009 N° 20 L’économie du 

journalisme  

Incidences des mutations des industries de la culture et de la 
communication sur les contenus informationnels  

Philippe BOUQUILLION 

64 Les Cahiers du 

journalisme  

2009 N° 20 L’économie du 
journalisme  

Stratégies pluri-médias des groupes de presse Jean-Marie CHARON 

65 Les Cahiers du 

journalisme  

2009 N° 20 L’économie du 

journalisme  

La production multisupports dans des groupes médiatiques français :  

premières remarques 

Philippe GESTIN & al. 

66  Les Cahiers du 

journalisme  

2009 N° 20 L’économie du 

journalisme  

Les groupes de presse américains  

sur l’Internet : une approche économique 

Nikos SMYRNAIOS 

67  Les Cahiers du 

journalisme  

2009 N° 19 Les nouveaux 
écrans du sport  

Le téléphone mobile :  
nouvel écran du sport ? 

Lise RENAUD 

68 Les Cahiers du 

journalisme  

2008 N° 18 La médiation 
de presse 

Le Monde et Le Monde.fr : de la nécessité d’un tiers Cécile DOLBEAU-BANDIN 

http://www.cahiersdujournalisme.net/cdj/pdf/21/Note05_HUBE.pdf
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69 Les Cahiers du 

journalisme  

2007 N° 17 Faits divers, 

faits de société 

Innovations et conservatisme dans les groupes de presse magazine : 
illustrations par la presse basket-ball et la presse internet 

Franck Rebillard 

70 Les Cahiers du 

journalisme  

2006 N° 16 Médias 
généralistes et idéal 

journalistique : la fin d’une 
époque 

Blogs : les promesses d’un média à travers ses représentations 

collectives 

Iannis Pledel 

71 Les Cahiers du 

journalisme  

2006 N° 15 Médias et 
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Torben-Nielsen, Karen & 

Stephan Russ-Mohl 

19 Romanian Journal of 
Journalism and 

Communication, issue 

3 (36), year VI (X), 
(2011) 
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Revista Científica 
de Comunicación Y 
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ciberperiodismo.” 

Palomo, MaBella; Meso, 

Koldo 

37 IC Revista Científica 

de Información y 
Comunicación, (10), 

2013 
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2013 

Policy failure or moral scandal?: Political accountability, journalism 

and new public management 
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(more) audience-driven and source-detached journalism? 

Annie Møller Hartley 

15 Journalism Practice  

Vol 7 Issue 2, 2013 

Beacons of reliability.  European journalism students and 

professionals on future qualifications for journalists 

Nico Drok 

16 Journalism Practice  

Vol 7 Issue 2, 2013 

The global journalist in the twenty-first century. A cross-national 
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ANNEX 2 

Guidelines to conduct interviews. 

 

- Group 1 : heads of schools of journalism 
Today (or in a near future), media companies are led to simultaneously produce contents on very different 

kinds of format or medium. 

• Is it a question that already came up to you ? ; If so, which means did you develop for your students? 

• How did you anticipate this change? 

• What are your interactions with media professionals? (for example to innovate in your way of teaching) 

• When dealing with multiformat digital production, is the theme/issue presented at such in your school, or does 

it already appear in the curriculum? (Training, technical competences, field exercises, …) 

• In a newsroom-type situation, do participants deal in terms of multiformat production or as separate issues; and 

how do they cope with it?  

• What are your students’ expectations ? Do they have a clear idea about the kind of journalism they want to 

work for? 

• What is the profile of the media professionals who work with you? 

 

- Group 2 : Media professionals teaching in schools of journalism 

Today (or in a near future), media companies are led to simultaneously produce contents on very different 

kinds of format or medium. 

• Which subject do you teach? 

• Do you still work for a media company and what are your functions?  

• How did you come to teach in a school of journalism? 

• What are your representations about digital journalism (changes, teaching, technical environment, savoir-faire, 

…)? 

• Could you make a brief presentation of your newsroom and its work environment? 

• How do they view the teaching orientations, particularly in relation with multiformat production? (Do you 

share your experience with you colleagues or talk about teaching trends) 

• How is technical innovation taken into account in the school?  

• Do you think “multimedia journalism“ should be taught in schools of journalism? 

 

- Group 3 : Researchers specialized in journalism Studies 
Today, a number of research books and articles analyse what is called “Integrated Journalism“.  

• What does that expression mean to you?  

• Do you take it as a relevant notion to analyse new trends in news making? 

• What is your feeling about “Integrated journalism? in the schools’ curricula? 

 

- Group 4 : Heads of newsdesks 
Today (or in a near future), media companies are led to simultaneously produce contents on 

very different kinds of format or medium. 

• Could you make a thorough presentation of your newsroom, its work environment and the major changes that 

occurred? 

• According to you, is multiformat production a real issue in your newsdesk? (Are there separate rooms to make 

the news : print, web, …; is there someone involved in multiformat production)  

• What are your representations about digital journalism (changes, teaching, technical environment, savoir-faire, 

…)? 

• On which criteria do you recruit new graduates in journalistic studies? 

Which skills do you privilege?  

• How do you assess the way schools of journalism train their students in relation with the changes in the job 

(employment, salaries, use of technologies)? How could training in digital skills be improved in the schools of 

journalism? 


